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Introduction
The public service of Australia releases television advertisements to the public when making announcements or creating awareness on matters of public interests. This essay analyses one of the Public Service Ads generated by the Australia Transport Commission to establish the appeal that it has to the public and the various technique employed to produce the appeal.
Brief Description of the Ad
At the beginning of the advertisement, the narrator Prof. Ian Johnson of the Monash University Accident Center takes the viewers to a road track. He is about to demonstrate the impacts of the difference of 5Km/h speed of a car on accident. In the experiment, there are two identical cars, one traveling a rate of about 60km/h and the other 65km/h along the same track (Faces4Channel). The car moving at 65km/h decide to overtake the other when a truck with a trailer appear about 10m away, crossing a junction that is ahead of the cars. Both the cars and the truck break but the speed is high, and both the vehicles end up hitting the sides of the trailer dragged by the truck. The vehicles are damaged in different degrees with the less speeding car sustaining minimal damages compared to the other car.


Rhetorical Appeal
This advertisement encompasses the three elements of persuasion in the art to produce an ad with an excellent appeal to the audience. These components include the pathos, ethos, and logos deployed differently to convince the audience.
Ethos
The ad uses the credibility of the narrator to convince the audience. The narrator in this film is Prof. Ian Johnson who is the head of the Monash University Accident Center. His expertise in researching about the effects of speed during accidents gives the ethical appeal to the audience. The narrator, known for performing experiments about accidents, gives an impression to the audience that will conveniences them since they trust his view about the matter relating to accidents. Apart from his profession, the narrator is also gifted in giving an authoritative speech which convinces the audience to take every word that he says seriously.
Pathos
This advertisement invokes emotions from the audience through showing the devastating effects of the road carnages. Road accidents claim the lives of many people leaving the families and the friends of the victims in agony. By showing the reaction of the driver in at the time the car crashes, the audience is reminded of their loved ones or the people they knew who perished form road accidents. These incidents in the advertisement drift the thoughts of the audience triggering the feeling of sadness to come out of them.


Logos
There is a logical appeal in the ad in the way the difference in speed is used to show the difference in impact in case an accident occurs. There is a car moving at 60km/h, and the other is driving at 65km/h, using physics calculations the impact of the vehicles at different speeds when the break is applied about ten meters before the impact provides an appeal conceivable by logical reasoning. From a rational perspective, a vehicle speeding at a higher speed is expected to have more impact on crashing compared to that which travels at a lower speed; this is the logic that comes out clearly in this ad.
Filming Techniques
	The producers responsible for the production of this film also employed various filming techniques to ensure the quality of the ad meets the standards that will result in an excellent public appeal. These methods involved both the visual and sound technique blended perfectly to produce a magnificent ad.
Visual Technique
One visual technique that is evident in this video is the use of slow motion. The producers of the film control the movement of the images in different speed in specific moments when they want the audience to have a clear view. For example, when the cars hit the side of the trailer, the visual speed is reduced to share a clear view of the difference in the damages caused in the vehicles. The slow motion also helps the audience of the film see the reaction of the drivers during the impact. The film producer used high definition camera which bigger zooming power to produce images that can be seen clearly. The camera focus on the image in close range to assist in improving the clarity of the video for the audience to understand the impact of the colliding cars. Also, the camera moves along with the vehicles to catch the motion of the cars since the film involve fast-moving objects (Faces4Channel). In filming this ad, there are cameras placed at different angles to capture the action of the vehicles from different points of views. The cameras on the sides offer the side view while the cameras on the front show the movement of the vehicles as they approach the trailer. 
Sound Techniques
There are different sounds used in the film. The first sound is the sound effect of moving cars. The sound of the vehicles has been magnified to produce an aspect of speeding. The advertisement is all about speeding, and the sound of the speeding vehicles is clear. The second sound is the effect when the cars are breaking. There is a squeaking sound as a result of the friction between the tracks and the tiers. This sound is often heard when drivers apply emergency braking to prevent collisions. The third audio used in this film is the sound of the breaking glasses and the bending parts of the cars when they hit the trailer. This sound gives the audience an audio impression of what sound is heard when such incidents occur. The last sound effect in this video is the background music that played throughout the film. The music is a piano playing at a very low note to bring out a somber mood in the film. The music create atmosphere of the film which is aimed at telling the sad story of the devastating impacts of overspending.


Conclusion
The objective of this essay was to analyze how the various rhetorical appeals and filming techniques play a pivotal role in producing an appealing advertisement. Using an advertisement that shows the negative impacts of overspending, the three rhetorical appeal, pathos, ethos, pathos and logos, show the general appeal to the audience that the advertisement invokes. Also, the effects of the filming techniques, which include the visual and sound techniques, to the audience were analyzed. The producer of the film for the advertisement focused on slow motion for the visual effect and special sounds for the sound effects to end up with the advertisement which effectively communicates the dangers of speeding.
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